Working Papers - Terms and Conditions

The following terms and conditions govern working papers accepted by Marketing Science Institute for
publication:

1. Copyright. The copyright of the Work will be in the name of the Researcher.

2. Grant of Rights and Territory. The Researcher grants and assigns to Emory Marketing Institute,
during the full term of copyright and all extensions or renewals thereof, the nonexclusive right to
print, publish, sell, license and otherwise disseminate the Work as a working paper in the English
language or in any other language throughout the world; and the Researcher grants and assigns
said rights to EMORY MARKETING INSTITUTE for said term on an exclusive basis with respect to the
version of the Work that is finally edited, and approved for publication, by EMORY MARKETING
INSTITUTE. For purposes of this Agreement, the term "working paper" will mean a work of original
research that is not published as a refereed work. The rights granted to EMORY MARKETING
INSTITUTE include without limitation the right to publish, disseminate, transmit or broadcast the
Work in whole, in selected or edited parts or in summary or condensed form, in print or by audio,
audio-visual or electronic forms, whether now known or hereafter created, and the right to license
others to do so.

3. Reserved Rights. All rights in the Work now existing, or which may hereafter come into existence,
except those hereby specifically granted to EMORY MARKETING INSTITUTE, are reserved to and by
the Researcher for the Researcher's use. It is understood and agreed that the Researcher will have
the right to publish, or authorize others to publish, the Work as a refereed work in a scholarly
journal or other publication.

4. Researcher's Warranty and Indemnity. The Researcher warrants to EMORY MARKETING INSTITUTE
that the Researcher is the sole author of the Work; that the Work is original (except for any
material from previously copyrighted Work obtained by permission or assignment); that the Work
has not been previously published, is not in the public domain and does not infringe upon any
statutory copyright or upon any common law copyright, proprietary right or any other right; that
the Work contains no matter which is libelous, in violation of any right of privacy or otherwise
contrary to the law; that all information therein, including charts, graphs, tables and the like, is true
and accurate to the best of the Researcher's knowledge and belief; that the Researcher is the sole
and exclusive owner of the rights herein conveyed to EMORY MARKETING INSTITUTE and has not
previously assigned, pledged or otherwise encumbered the same; and that the Researcher has full
power to enter into this Agreement and to make the grants herein contained. The foregoing
warranties will be true and accurate as of the date of the Researcher's initial submission of the Work
to EMORY MARKETING INSTITUTE, as of the publication of the Work and at all intervening times.
The Researcher will indemnify EMORY MARKETING INSTITUTE and its officers and directors for any
losses or expenses which any of them incur in connection with any claim or action alleging facts
which, if true, would constitute a breach of any of the foregoing warranties. The provisions of this
section will survive termination of EMORY MARKETING INSTITUTE's agreement to publish the Work.

5. Manuscript. The Researcher will prepare the Work in accordance with EMORY MARKETING
INSTITUTE's "EMORY MARKETING INSTITUTE Working Paper Guidelines." The Researcher will supply
at the Researcher's own expense all captions, charts, graphs, tables or the like deemed necessary
to the Work by EMORY MARKETING INSTITUTE. If copyrighted material is included in the Work, the
Researcher, at the Researcher's own expense, will secure from the copyright owners written
permission to reprint said material in the Work. The Researcher authorizes EMORY MARKETING
INSTITUTE to make the manuscript of the Work conform to its standard style in punctuation,
spelling, capitalization and usage.

6. Researcher's Copies of the Work. EMORY MARKETING INSTITUTE will give to each Researcher on
publication one copy of the Work if printed. When electronic versions are issues, the Researcher will
be provided the electronic version.

7. Researcher's Name. EMORY MARKETING INSTITUTE may use the Researcher's name and pertinent
biographical information in connection with the advertising and promotion of the Work.



10.

Consideration. The Researcher acknowledges that EMORY MARKETING INSTITUTE's undertaking to
disseminate the Work as a working paper constitutes full and sufficient consideration for the
Researcher's grant of rights and other agreements herein and that the Researcher will not be
provided any royalties or other form of consideration relating to publication of the Work.

Multiple Researchers,; Lead Researcher. In the event that multiple researchers are authors of the
Work, the term "Researcher" as used in these Terms and Conditions will mean any and all such
researchers, and the individual designated in EMORY MARKETING INSTITUTE's letter of acceptance
of the Work for publication as the "Lead Researcher" will have full power and authority on behalf of
all such researchers, as agent of each of them, to receive notices, grant approvals or consents or
otherwise exercise powers or rights provided to the Researcher under these Terms and Conditions
for Working Papers.

Miscellaneous. EMORY MARKETING INSTITUTE's letter of acceptance of the Work for publication and
these Terms and Conditions for Working Papers contain the complete agreement of the parties with
respect to the Work. The parties' agreement may be modified or amended only by written
instrument executed by both parties. It will be binding upon and inure to the benefit of the
executors, administrators, successors or assigns of each party, provided that, the Researcher may
not assign any of the Researcher's rights, or subcontract any of the Researcher's duties, to any third
party. The parties' agreement will be governed by the law of the State of Georgia without regard to
choice-of-law provisions, and state or federal courts located in the State of Georgia will have
exclusive jurisdiction to resolve any disputes concerning the same. Time is of the essence in the
Researcher's performance.



